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AVALIACAO DO INVOLUCRO 1

Estratégia de

Estratégia de

Raciocinio . Ideia . .
o , . Comunicao e Midia e Nao

Agéncia Basico (10 Publicitaria Criativa (20 Midia (15

pentes) (20 pontos) HOntD) pontos)
Total Total Total Total Total Geral
1 4,0 15,0 14,5 15,0 48,5
2 9,0 16,0 18,0 14,0 57,0
3 8,0 17,0 13,5 14,5 53,0
4 10,0 13,0 10,5 11,0 44,5
5 9,0 14,0 11,5 13,0 47,5
6 8,0 16,0 16,5 15,0 55,5
7 6,0 11,0 16,0 15,0 48,0
8 9,0 18,0 17,5 12,5 57,0
9 8,0 12,0 13,0 11,0 44,0
10 10,0 11,0 12,5 12,0 45,5
11 10,0 16,0 13,0 14,5 53,5
12 9,0 17,0 11,5 12,0 49,5
13 10,0 19,0 20,0 12,0 61,0
14 7,0 18,0 16,0 13,0 54,0
15 5,0 15,0 11,5 12,5 44,0
16 9,0 19,0 18,5 13,5 60,0
17 6,0 14,0 14,0 12,0 46,0
18 10,0 19,0 19,5 14,5 63,0




Estratégia de

Estratégia de

Raciocinio . Ideia L .
Agéncia Basico (10 noB.cq:mm.o Criativa (20 Z__n_._m. &30
pontos) Publicitaria rotas) Midia (15
(20 pontos) pontos)
Total Total Total Total Total Geral
1 6,0 16,0 11,0 15,0 48,0
2 8,0 16,0 17,5 14,0 55,5
3 7,0 14,0 16,0 13,5 50,5
4 9,0 13,0 10,5 11,5 44,0
5 10,0 14,0 12,5 11,0 47,5
6 7,0 15,0 17,0 14,0 53,0
7 7,0 14,0 14,0 15,0 50,0
8 8,0 17,0 19,0 12,5 56,5
9 9,0 11,0 14,5 9,5 44,0
10 10,0 15,0 13,0 11,0 49,0
11 7,0 14,0 10,0 13,0 44,0
12 9,0 17,0 12,5 13,0 51,5
13 9,0 18,0 20,0 14,0 61,0
14 6,0 17,0 13,0 14,0 50,0
15 6,0 15,0 11,0 10,5 42,5
16 9,0 18,0 19,5 13,5 60,0
17 7,0 13,0 12,0 10,0 42,0
18 9,0 19,0 20,0 15,0 63,0




Estratégia de

Estratégia de

Raciocinio . Ideia L .
Agéncia | Basico (10 | COMUNE0 | riotiva (20| Midia e Ndo
pontos) Publicitaria S Midia (15
(20 pontos) pontos)
Total Total Total Total Total Geral
1 5,0 12,0 14,0 15,0 46,0
2 6,0 16,0 18,0 14,0 54,0
3 6,0 16,0 15,5 14,0 51,5
4 9,0 12,0 8,0 11,0 40,0
5 9,0 15,0 12,0 11,5 47,5
6 6,0 16,0 17,5 15,0 54,5
7 5,0 14,0 16,5 15,0 50,5
8 7,0 17,0 18,5 13,5 56,0
9 7,0 14,0 14,0 11,0 46,0
10 9,0 15,0 14,0 13,0 51,0
11 8,0 17,0 13,5 15,0 53,5
12 10,0 18,0 11,0 12,0 51,0
13 9,0 18,0 18,5 13,5 59,0
14 6,0 18,0 14,0 12,5 50,5
15 7,0 14,0 13,0 11,5 45,5
16 9,0 18,0 19,0 14,0 60,0
17 7,0 13,0 14,0 11,0 45,0
18 9,0 19,0 19,5 13,5 61,0




Estratégia de

Estratégia de

Raciocinio . Ideia L .
Agencia | Basico (10 | SOMUME0 | criativa (20| Midia e Ndo
Publicitdria Midia (15
Fontos) (20 pontos) RORtos) pontos)

Total Total Total Total Total Geral
1 5,0 14,3 13,2 15,0 47,5
2 7,7 16,0 17,8 14,0 55,5
3 7,0 15,7 15,0 14,0 51,7
4 9,3 12,7 9,7 11,2 42,8
5 9,3 14,3 12,0 11,8 47,5
6 7,0 15,7 17,0 14,7 54,3
7 6,0 13,0 15,5 15,0 49,5
8 8,0 17,3 18,3 12,8 56,5
9 8,0 12,3 13,8 10,5 44,7
10 9,7 13,7 13,2 12,0 48,5
11 8,3 15,7 12,2 14,2 50,3
12 9,3 17,3 11,7 12,3 50,7
13 9,3 18,3 19,5 13,2 60,3
14 6,3 17,7 14,3 13,2 51,5
15 6,0 14,7 11,8 11,5 44,0
16 9,0 18,3 19,0 13,7 60,0
17 6,7 13,3 13,3 11,0 44,3
18 9,3 19,0 19,7 14,3 62,3

CONCEITO

1 Conte pra sua familia e Conte com sua familia.
2 Sou do Rio. Tamo Junto. Me declaro doador.
3 Doagdo de 6rgdos. Uma decisdo de amor.
4 A vida continua.
5 Abra o coragdo.
6 Doe orgdos. A vida se multiplica.
7 Doar. E parte de vocé.
8 Sua palavra vale muito, vale vidas.
9 Compartilhe vida, doe amor.
10 Doagao de orgdos: para quem recebe é a melhor noticia do mundo
11 Vocé doa orgdos. Sua familia doa muitas vidas.
12 Doe orgdos. A vida tem que continuar.
13 Sé vocé pode mudar o meu destino
14 Diga sim para a vida continuar.
15 Para doar, precisa falar.
16 Doe orgdos. Se todos podem precisar, todos deveriam doar.
17 Seja um Salva-Vidas: Doe Orgdos
18 Para doar, tem que falar.




RESULTADO FINAL

Agéncia TOTAL
18 62,3
13 60,3
16 60,0
8 56,5
2 55,5
6 54,3
3 51,7
14 51,5
12 50,7
11 50,3
7 49,5
10 48,5
1 47,5
5 47,5
9 44,7
17 44,3
15 44,0
4 42,8




